In 1982, Tim Bellagamba joined Bell Litho, Inc., a family- owned business, bringing with
him an interest in the automotive aftermarket. Over the past 20 years, Bellagamba has
had the opportunity to work with many people in the industry. Some colleagues refer to
him as “Mr. Outsource,” for providing them with a solid printing background, current
software development knowledge and timely distribution needs. Bellagamba is a 1982
marketing graduate of Drake University in Des Moines, lowa.



